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IN THE UNITED STATES DISTRICT COURT
FOR THE NORTHERN DISTRICT OF ILLINOIS
EASTERN DIVISION

VOLKSWAGEN GROUP OF AMERICA,

INC., Case No. 25-cv-06407
Plaintiff,

V.

THE PARTNERSHIPS AND

UNINCORPORATED ASSOCIATIONS
IDENTIFIED ON SCHEDULE “A,”

Defendants.

COMPLAINT

Plaintiff Volkswagen Group of America, Inc. (“Plaintiff”’) brings the present action against
the Partnerships and Unincorporated Associations identified on Schedule A attached hereto
(collectively, “Defendants™) to enforce Audi trademarks and alleges as follows:

I. JURISDICTION AND VENUE

1. This Court has original subject matter jurisdiction over the claims in this action
pursuant to the provisions of the Lanham Act, 15 U.S.C. § 1051, et seq., 28 U.S.C. § 1338(a)-(b)
and 28 U.S.C. § 1331.

2. Venue is proper in this Court pursuant to 28 U.S.C. § 1391, and this Court may
properly exercise personal jurisdiction over Defendants since each of the Defendants directly
targets business activities toward consumers in the United States, including Illinois, through at
least the fully interactive, e-commerce stores' operating under the seller aliases identified in

Schedule A attached hereto (the “Seller Aliases”). Specifically, Defendants have targeted sales to

! The e-commerce store urls are listed on Schedule A hereto under the Online Marketplaces.
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Illinois residents by setting up and operating e-commerce stores that target United States
consumers using one or more Seller Aliases, offer shipping to the United States, including Illinois,
accept payment in U.S. dollars and/or funds from U.S. bank accounts, and, on information and
belief, have sold products using infringing and counterfeit versions of the federally registered Audi
trademarks to residents of Illinois. Each of the Defendants is committing tortious acts in Illinois,
is engaging in interstate commerce, and has wrongfully caused substantial injury to the Audi brand
in the State of Illinois.
II. INTRODUCTION

3. This action has been filed to combat e-commerce store operators who trade upon
Audi’s reputation and goodwill by selling and/or offering for sale unauthorized and unlicensed
products, including vehicle parts and accessories, using infringing and counterfeit versions of the
federally registered Audi trademarks (the “Counterfeit Audi Products”). Defendants create e-
commerce stores operating under one or more Seller Aliases that are advertising, offering for sale
and selling Counterfeit Audi Products to unknowing consumers. E-commerce stores operating
under the Seller Aliases share unique identifiers establishing a logical relationship between them
and that Defendants’ counterfeiting operation arises out of the same transaction, occurrence, or
series of transactions or occurrences. Defendants attempt to avoid and mitigate liability by
operating under one or more Seller Aliases to conceal both their identities and the full scope and
interworking of their counterfeiting operation. This action was filed to combat Defendants’
counterfeiting of the registered Audi trademarks, as well as to protect unknowing consumers from
purchasing Counterfeit Audi Products over the Internet. The Audi brand has been and continues

to be irreparably damaged through consumer confusion, dilution, and tarnishment of the valuable
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Audi trademarks as a result of Defendants’ actions and Plaintiff seeks injunctive and monetary
relief.

III. THE PARTIES
The Plaintiff

4. Audi AG is a corporation organized under the laws of Germany with its principal
place of business in Ingolstadt, Germany, and is a wholly owned subsidiary of Volkswagen AG.
Under agreement with Audi AG, Plaintiff polices and enforces Audi’s trademarks in the United
States. Plaintiff Volkswagen Group of America, Inc. and Audi AG are referred to herein together
or individually as “Audi”.

5. Audi AG is a world-famous automobile manufacturer that, through Plaintiff, sells
Audi automobiles and genuine parts and accessories (“Audi Products”) through a network of
licensed independent Audi dealerships throughout the United States. Audi Products have become
enormously popular, driven, in part, by Audi’s quality standards and innovative design. Among
the purchasing public, genuine Audi Products are instantly recognizable as such and symbolize
high quality.

6. Plaintiff distributes and sells Audi Products to consumers through a network of
licensed independent Audi dealerships throughout the United States, including through several
Audi dealerships in Illinois. Since at least as early as 1997, Audi also operates websites, including
audiusa.com and audicollectionusa.com, through which consumers can purchase genuine Audi
parts, automotive accessories, and personal goods and accessories directly from Audi or licensed
independent Audi dealerships.

7. Audi incorporates a variety of distinctive marks in the design of its various Audi

Products. Audi uses its trademarks in connection with the marketing of its Audi Products, and is
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the exclusive owner of numerous federally-registered trademarks for automobiles, parts,
accessories, and a long list of related services and merchandise, including the following marks
which are collectively referred to as the “Audi Trademarks.” The Audi Trademarks cover
automobile parts and accessories, including, but not limited to, automobile emblems, floor mats,

and parts and accessories for vehicle lighting.

Reglls\};?tlon Trademark
4,995,364
5,093,264
1,283,271
3,241,273 QUATTRO
3,702,707
2,875,529
2,083,439

AUDI

3,007,305

3,201,037

3,848,240
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4,405,143

5,457,305

8. The Audi Trademarks have been used exclusively and continuously by Audi for
many years, and have never been abandoned. The above U.S. registrations for the Audi
Trademarks are valid, subsisting, in full force and effect, and many are incontestable pursuant to
15 U.S.C. § 1065. True and correct copies of the United States Registration Certificates for the
above-listed Audi Trademarks are attached hereto as Exhibit 1. The registrations for the Audi
Trademarks constitute prima facie evidence of their validity and of Audi’s exclusive right to use
the Audi Trademarks pursuant to 15 U.S.C. § 1057(b).

0. Audi uses the Audi Trademarks to identify the source of its goods and services.
Audi Products have long been among the most popular vehicles, vehicle parts and accessories in
the world and have been extensively promoted and advertised at great expense. Audi Products are
also known for their engineering, quality, and innovative designs. Because of these and other
factors, the Audi name and Audi Trademarks have become famous throughout the United States.

10. Audi Trademarks are distinctive when applied to Audi Products, signifying to the
purchaser that the products come from Audi and are manufactured to Audi’s quality standards.
Whether Audi manufactures the products itself or licenses others to do so, Audi Products bearing

Audi Trademarks are manufactured to high quality standards. Audi Trademarks have achieved
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tremendous fame and recognition, which has only added to the inherent distinctiveness of the
marks. As such, the goodwill associated with the Audi Trademarks is of incalculable and
inestimable value to Audi.

11. Audi has expended substantial time, money, and other resources in developing,
advertising and otherwise promoting the Audi Trademarks. As a result, products bearing Audi
Trademarks are widely recognized and exclusively associated by consumers, the public, and the
trade as being quality Audi Products.

The Defendants

12. Defendants are individuals and business entities of unknown makeup who own
and/or operate one or more of the e-commerce stores under at least the Seller Aliases identified on
Schedule A and/or other seller aliases not yet known to Plaintiff. On information and belief,
Defendants reside and/or operate in the People’s Republic of China or other foreign jurisdictions
with lax trademark enforcement systems, or redistribute products from the same or similar sources
in those locations. Defendants have the capacity to be sued pursuant to Federal Rule of Civil
Procedure 17(b).

13. On information and belief, Defendants, either individually or jointly, operate one
or more e-commerce stores under the Seller Aliases listed in Schedule A attached hereto. Tactics
used by Defendants to conceal their identities and the full scope of their operation make it virtually
impossible for Plaintiff to learn Defendants’ true identities and the exact interworking of their
counterfeit network. If Defendants provide additional credible information regarding their

identities, Plaintiff will take appropriate steps to amend the Complaint.
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IV. DEFENDANTS’ UNLAWFUL CONDUCT

14. The success of the Audi brand has resulted in significant counterfeiting of the Audi
Trademarks. In recent years, Audi has identified many fully interactive, e-commerce stores
offering Counterfeit Audi Products on online marketplace platforms such as Amazon, eBay,
AliExpress, Alibaba, Walmart, DHgate, and PayPal including the e-commerce stores operating
under the Seller Aliases. The Seller Aliases target consumers in this Judicial District and
throughout the United States. According to a U.S. Customs and Border Protection (CBP) report,
in 2021, CBP made over 27,000 seizures of goods with intellectual property rights (IPR)
violations totaling over $3.3 billion, an increase of $2.0 billion from 2020.2 Of the 27,000 in total
IPR seizures, over 24,000 came through international mail and express courier services (as
opposed to containers), most of which originated from China and Hong Kong.?

15. Third party service providers like those used by Defendants do not adequately
subject new sellers to verification and confirmation of their identities, allowing counterfeiters to
“routinely use false or inaccurate names and addresses when registering with these e-commerce
platforms.”* Counterfeiters hedge against the risk of being caught and having their websites taken
down from an e-commerce platform by preemptively establishing multiple virtual store-fronts.’
Since platforms generally do not require a seller on a third-party marketplace to identify the

underlying business entity, counterfeiters can have many different profiles that can appear

2 See Intellectual Property Rights Seizure Statistics, Fiscal Year 2021, U.S. Customs and Border Protection.
31d.

4 See Daniel C.K. Chow, Alibaba, Amazon, and Counterfeiting in the Age of the Internet, 40 NW. J. INT’L
L. & BUS. 157, 186 (2020); see also report on “Combating Trafficking in Counterfeit and Pirated Goods”
prepared by the U.S. Department of Homeland Security’s Office of Strategy, Policy, and Plans (Jan. 24,
2020), and finding that on “at least some e-commerce platforms, little identifying information is necessary
for a counterfeiter to begin selling” and recommending that “[s]ignificantly enhanced vetting of third-party
sellers” is necessary.

S1d. atp. 22.
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unrelated even though they are commonly owned and operated.® Further, “E-commerce platforms
create bureaucratic or technical hurdles in helping brand owners to locate or identify sources of
counterfeits and counterfeiters.””

16. Defendants have targeted sales to Illinois residents by setting up and operating e-
commerce stores that target United States consumers using one or more Seller Aliases, offer
shipping to the United States, including Illinois, accept payment in U.S. dollars and/or funds from
U.S. bank accounts, and, on information and belief, have sold Counterfeit Audi Products to
residents of Illinois.

17. Defendants concurrently employ and benefit from substantially similar advertising
and marketing strategies. For example, Defendants facilitate sales by designing e-commerce stores
operating under the Seller Aliases so that they appear to unknowing consumers to be authorized
online retailers, outlet stores, or wholesalers. E-commerce stores operating under the Seller
Aliases appear sophisticated and accept payment in U.S. dollars and/or funds from U.S. bank
accounts via credit cards, Alipay, Amazon Pay, and/or PayPal. E-commerce stores operating under
the Seller Aliases often include content and images that make it very difficult for consumers to
distinguish such stores from an authorized retailer. Audi has not licensed or authorized Defendants
to use any of the Audi Trademarks, and none of the Defendants are authorized retailers of genuine
Audi Products.

18. Many Defendants also deceive unknowing consumers by using the Audi
Trademarks without authorization within the content, text, and/or meta tags of their e-commerce
stores to attract various search engines crawling the Internet looking for websites relevant to

consumer searches for Audi Products. Other e-commerce stores operating under the Seller Aliases

6 Id. atp. 39.
" Chow, supra note 4, at p. 186-87.
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omit using Audi Trademarks in the item title to evade enforcement efforts, while using strategic
item titles and descriptions that will trigger their listings when consumers are searching for Audi
Products.

19. E-commerce store operators like Defendants commonly engage in fraudulent
conduct when registering the Seller Aliases by providing false, misleading and/or incomplete
information to e-commerce platforms to prevent discovery of their true identities and the scope of
their e-commerce operation.

20. E-commerce store operators like Defendants regularly register or acquire new seller
aliases for the purpose of offering for sale and selling Counterfeit Audi Products. Such seller alias
registration patterns are one of many common tactics used by e-commerce store operators like
Defendants to conceal their identities and the full scope and interworking of their counterfeiting
operation, and to avoid being shut down.

21. Even though Defendants operate under multiple fictitious aliases, the e-commerce
stores operating under the Seller Aliases often share unique identifiers, such as templates with
common design elements that intentionally omit any contact information or other information for
identifying Defendants or other Seller Aliases they operate or use. E-commerce stores operating
under the Seller Aliases include other notable common features such as use of the same registration
patterns, accepted payment methods, check-out methods, keywords, advertising tactics,
similarities in price and quantities, the same incorrect grammar and misspellings, and/or the use of
the same text and images. Additionally, Counterfeit Audi Products for sale by the Seller Aliases
bear similar irregularities and indicia of being counterfeit to one another, suggesting that the
Counterfeit Audi Products were manufactured by and come from a common source and that

Defendants are interrelated.
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22. E-commerce store operators like Defendants are in constant communication with
each other and regularly participate in QQ.com chat rooms and through websites such as
sellerdefense.cn and kuajingvs.com regarding tactics for operating multiple accounts, evading
detection, pending litigation, and potential new lawsuits.

23. Counterfeiters such as Defendants typically operate under multiple Seller Aliases
and payment accounts so that they can continue operation in spite of Audi’s enforcement. E-
commerce store operators like Defendants maintain off-shore bank accounts and regularly move
funds from their financial accounts to off-shore accounts outside the jurisdiction of this Court to
avoid payment of any monetary judgment awarded to Audi. Indeed, analysis of financial account
transaction logs from previous similar cases indicates that off-shore counterfeiters regularly move
funds from U.S.-based financial accounts to off-shore accounts outside the jurisdiction of this
Court.

24. Defendants are working to knowingly and willfully import, distribute, offer for sale,
and sell Counterfeit Audi Products in the same transaction, occurrence, or series of transactions or
occurrences. Defendants, without any authorization or license from Audi, have knowingly and
willfully used and continue to use the Audi Trademarks in connection with the advertisement,
distribution, offering for sale, and sale of Counterfeit Audi Products into the United States and
Illinois over the Internet.

25. Defendants’ unauthorized use of the Audi Trademarks in connection with the
advertising, distribution, offering for sale, and sale of Counterfeit Audi Products, including the
sale of Counterfeit Audi Products into the United States, including Illinois, is likely to cause and
has caused confusion, mistake, and deception by and among consumers and is irreparably harming

Plaintiff.

10
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COUNT1
TRADEMARK INFRINGEMENT AND COUNTERFEITING (15 U.S.C. § 1114)

26.  Plaintiff hereby re-alleges and incorporates by reference the allegations set forth in
the preceding paragraphs.

217. This is a trademark infringement action against Defendants based on their
unauthorized use in commerce of counterfeit imitations of the federally registered Audi
Trademarks in connection with the sale, offering for sale, distribution, and/or advertising of
infringing goods. The Audi Trademarks are distinctive marks. Consumers have come to expect
the highest quality from Audi Products offered, sold or marketed under the Audi Trademarks.

28. Defendants have sold, offered to sell, marketed, distributed, and advertised, and are
still selling, offering to sell, marketing, distributing, and advertising products using counterfeit
reproductions of the Audi Trademarks without permission.

29.  Audi is the exclusive owner of the Audi Trademarks. Audi’s United States
Registrations for the Audi Trademarks (Exhibit 1) are in full force and effect. Upon information
and belief, Defendants have knowledge of Audi’s rights in the Audi Trademarks, and are willfully
infringing and intentionally using counterfeits of the Audi Trademarks. Defendants’ willful,
intentional and unauthorized use of the Audi Trademarks is likely to cause and is causing
confusion, mistake, and deception as to the origin and quality of the Counterfeit Audi Products
among the general public.

30.  Defendants’ activities constitute willful trademark infringement and counterfeiting
under Section 32 of the Lanham Act, 15 U.S.C. § 1114.

31.  Audi has no adequate remedy at law, and if Defendants’ actions are not enjoined,
Audi will continue to suffer irreparable harm to its reputation and the goodwill of the Audi

Trademarks.

11
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32. The injuries and damages sustained by Plaintiff have been directly and proximately
caused by Defendants’ wrongful reproduction, use, advertisement, promotion, offering to sell, and
sale of Counterfeit Audi Products.

COUNT II
FALSE DESIGNATION OF ORIGIN (15 U.S.C. § 1125(a))

33.  Plaintiff hereby re-alleges and incorporates by reference the allegations set forth in
the preceding paragraphs.

34, Defendants’ promotion, marketing, offering for sale, and sale of Counterfeit Audi
Products has created and is creating a likelihood of confusion, mistake, and deception among the
general public as to the affiliation, connection, or association with Audi or the origin, sponsorship,
or approval of Defendants’ Counterfeit Audi Products by Audi.

35. By using the Audi Trademarks in connection with the sale of Counterfeit Audi
Products, Defendants create a false designation of origin and a misleading representation of fact
as to the origin and sponsorship of the Counterfeit Audi Products.

36.  Defendants’ false designation of origin and misrepresentation of fact as to the origin
and/or sponsorship of the Counterfeit Audi Products to the general public involves the use of
counterfeit marks and is a willful violation of Section 43 of the Lanham Act, 15 U.S.C. § 1125.

37.  There is no adequate remedy at law and, if Defendants’ actions are not enjoined,
Plaintiff will continue to suffer irreparable harm to its reputation and the associated goodwill of
the Audi brand.

PRAYER FOR RELIEF

WHEREFORE, Plaintiff prays for judgment against Defendants as follows:

12
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1) That Defendants, their affiliates, officers, agents, servants, employees, attorneys, confederates,
and all persons acting for, with, by, through, under or in active concert with them be
temporarily, preliminarily, and permanently enjoined and restrained from:

a. using the Audi Trademarks or any reproductions, counterfeit copies or colorable
imitations thereof in any manner in connection with the distribution, marketing,
advertising, offering for sale, or sale of any product that is not a genuine Audi Product
or is not authorized by Audi to be sold in connection with the Audi Trademarks;

b. passing off, inducing, or enabling others to sell or pass off any product as a genuine
Audi Product or any other product produced by Audi, that is not Audi’s or not produced
under the authorization, control, or supervision of Audi and approved by Audi for sale
under the Audi Trademarks;

c. committing any acts calculated to cause consumers to believe that Defendants’
Counterfeit Audi Products are those sold under the authorization, control or supervision
of Audi, or are sponsored by, approved by, or otherwise connected with Audi;

d. further infringing the Audi Trademarks and damaging Audi’s goodwill; and

e. manufacturing, shipping, delivering, holding for sale, transferring or otherwise moving,
storing, distributing, returning, or otherwise disposing of, in any manner, products or
inventory not manufactured by or for Audi, nor authorized by Audi to be sold or offered
for sale, and which bear any of Audi’s trademarks, including the Audi Trademarks, or
any reproductions, counterfeit copies or colorable imitations thereof;

2) Entry of an Order that, upon Plaintiff’s request, those with notice of the injunction, including,
without limitation, any online marketplace platforms such as eBay, AliExpress, Alibaba,

Amazon, Wish.com, Walmart, DHgate, and PayPal (collectively, the “Third Party Providers”)

13
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shall disable and cease displaying any advertisements used by or associated with Defendants
in connection with the sale of counterfeit and infringing goods using the Audi Trademarks;
That Defendants account for and pay to Plaintiff all profits realized by Defendants by reason
of Defendants’ unlawful acts herein alleged, and that the amount of damages for infringement
of the Audi Trademarks be increased by a sum not exceeding three times the amount thereof
as provided by 15 U.S.C. § 1117;

In the alternative, that Plaintiff be awarded statutory damages for willful trademark
counterfeiting pursuant to 15 U.S.C. § 1117(c)(2) of $2,000,000 for each and every use of the
Audi Trademarks;

That Plaintiff be awarded its reasonable attorneys’ fees and costs; and

Award any and all other relief that this Court deems just and proper.

14
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Dated this 9th day of June 2025.

Respectfully submitted,

/s/ Justin R. Gaudio

Amy C. Ziegler

Justin R. Gaudio

Jennifer V. Nacht

Thomas J. Juettner

Greer, Burns & Crain, Ltd.
200 West Madison Street, Suite 2100
Chicago, Illinois 60606
312.360.0080
312.360.9315 (facsimile)
aziegler@gbc.law
jgaudio@gbc.law
jnacht@gbc.law
tjjuettner@gbc.law

Counsel for Plaintiff
Volkswagen Group of America, Inc.

15
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Exhibit 1
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Int. Cl.: 12

Prior U.S. Cl.: 19

. i Reg. No. 1,283,271
United States Patent and Trademark Office Registered Jun. 26, 1984

TRADEMARK
Principal Register

QUATTRO
Audi NSU Auto Union Aktiengesellschaft (Fed. Rep. For: AUTOMOBILES, in CLASS 12 (US. CL
of Germany corporation) 19).
Neckarsulm, Fed. Rep. of Germany D-7107 First use Jan. 1982; in commerce Jan. 1982.

The word “Quattro” means “four” in Italian.
Ser. No. 354,288, filed Mar. 12, 1982.

BARRY SOLOMON, Examining Attorney




Int, Cls.: 12 and 42

Prior U.S. Cls.: 19, 21, 23, 31, 35, 44, 100 and 101
United States Patent and Trademark Office
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Reg. No. 2,083,439
Registered July 29, 1997

TRADEMARK
SERVICE MARK
PRINCIPAL REGISTER

AUDI AG (FED REP GERMANY CORPORA-
TION)

POSTFACH 100220

W-8070 INGOLSTADT, FED REP GERMANY

FOR: AUTOMOBILES AND STRUCTURAL
PARTS THEREFOR, IN CLASS 12 (U.S. CLS. 19,
21, 23, 31, 35 AND 44).

FIRST USE 4-0-1995;
4-0-1995.

FOR: AUTOMOBILE DEALERSHIP SERV-
ICES, NAMELY, RETAIL SALES OF AUTOMO-

IN COMMERCE

BILES AND STRUCTURAL PARTS THERE-
FOR, IN CLASS 42 (U.S. CLS. 100 AND 101).

FIRST USE 4-0-1995; IN COMMERCE
4-0-1995.

OWNER OF U.S. REG. NOS. 708,352, 1,793,869
AND OTHERS.
SER. NO. 75-090,951, FILED 4-4-1996.

KATHY DE JONGE, EXAMINING ATTORNEY
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Enited States of Gy,

Anited States Patent and Trabemark Office IC‘?

Reg. No. 3,848,240 AUDI AG (FED REP GERMANY JOINT STOCK COMPANY)
85045
Registered Sep. 14, 2010 INGOLSTADT, FED REP GERMANY
Int. Cls.: 27 and 28 FOR: FLOOR MATS FOR VEHICLES, IN CLASS 27 (U.S. CLS. 19, 20, 37, 42 AND 50).
FIRST USE 1-31-1983; IN COMMERCE 1-31-1983.
TRADEMARK
FOR: GAMES AND PLAY THINGS, NAMELY, MODEL CARS, CHILDREN'S PEDAL CARS
PRINCIPAL REGISTER AND PLAYING CARDS, IN CLASS 28 (U.S. CLS. 22, 23, 38 AND 50).

FIRST USE 9-30-2000;, IN COMMERCE 9-30-2000.
THE MARK CONSISTS OF FOUR INTERLOCKING RINGS.
SN 77-416,001, FILED 3-7-2008.

KEVON CHISOLM, EXAMINING ATTORNEY

Director of the United States Patent and Trademark Office
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Int. Cl.: 12

Prior U.S. Cls.: 19, 21, 23, 31, 35, and 44

United States Patent and Trademark Office

Reg. No. 2,875,529
Registered Aug. 17, 2004

TRADEMARK
PRINCIPAL REGISTER

S LINE

AUDI A.G. (FED REP GERMANY CORPORA-
TION)
85045

INGOLSTADT, FED REP GERMANY

FOR: LAND VEHICLES, NAMELY AUTOMO-
BILES AND STRUCTURAL PARTS THEREFORE,
IN CLASS 12 (US. CLS. 19, 21, 23, 31, 35 AND 44).

FIRST USE 12-31-2003; IN COMMERCE 12-31-2003.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "LINE", APART FROM THE MARK
AS SHOWN.

SN 78-063,437, FILED 5-14-2001.

JOHN GARTNER, EXAMINING ATTORNEY
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Enited States of Gy,

Anited States Patent and Trabemark Office IC‘?

QUATTRO

Reg. No. 3,702,707 AUDI AG (FED REP GERMANY JOINT STOCK COMPANY)
Registered Oct. 27,2009 85045
INGOLSTADT, FED REP GERMANY
Int. Cl.: 27 FOR: AUTOMOBILE FLOOR MATS, IN CLASS 27 (U.S. CLS. 19, 20, 37, 42 AND 50).
FIRST USE 5-31-2008; IN COMMERCE 5-31-2008.
TRADEMARK

PRINCIPAL REGISTER THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

THE ENGLISH TRANSLATION OF THE WORD "QUATTRO" IN THE MARK IS FOUR.
SN 77-488,336, FILED 6-2-2008.

BILL DAWE, EXAMINING ATTORNEY

Director of the United States Patent and Trademark Office
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Int. Cls.: 3, 6, 8, 9, 12, 14, 16, 18, 21, 24, 25 and 28

Prior US. Cls.: 1, 2, 3,4, 5, 6, 12, 13, 14, 19, 21, 22, 23,
25, 26, 27, 28, 29, 30, 31, 33, 35, 36, 37, 38, 39, 40, 41,

42, 44, 50, 51 and 52

United States Patent and Trademark Office

Reg. No. 3,007,305
Registered Oct. 18, 2005

TRADEMARK
PRINCIPAL REGISTER

AUDI A.G. (FED REP GERMANY CORPORA-
TION)

85045

INGOLSTADT, FED REP GERMANY 85045

FOR: AUTOMOBILE CLEANING PREPARA-
TIONS, NAMELY SEALER POLISH, WASH AND
WAX SPRAY, LEATHER CLEANER, DETAILING
SPRAY AND GLASS CLEANER, IN CLASS 3 (U.S.
CLS. 1, 4, 6, 50, 51 AND 52).

FIRST USE 12-31-2000; IN COMMERCE 12-31-2000.

FOR: METAL KEY RINGS AND MONEY CLIPS,
IN CLASS 6 (US. CLS. 2, 12, 13, 14, 23, 25 AND 50).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: CUTLERY, NAMELY MINIATURE POCK-
ET KNIVES, IN CLASS 8 (U.S. CLS. 23, 28 AND 44).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: SUNGLASSES; PDA CASES; MOUSE PADS;
PROTECTIVE CAR MAINTENANCE WORK
GLOVES; GOLF SCOPES, IN CLASS 9 (U.S. CLS. 21,
23, 26, 36 AND 38).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: AUTOMOBILE WHEELS AND VALVE
STEM CAPS; FABRIC TIRE COVERS, IN CLASS 12
(U.S. CLS. 19, 21, 23, 31, 35 AND 44).

FIRST USE 12-31-1970; IN COMMERCE 12-31-1970.

FOR: WATCHES, IN CLASS 14 (U.S. CLS. 2, 27, 28
AND 50).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: PENS , IN CLASS 16 (U.S. CLS. 2, 5, 22, 23, 29,
37, 38 AND 50).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: LEATHER GOODS, NAMELY TRAVEL
ORGANIZERS IN THE NATURE OF BRIEF-CASE
TYPE PORTFOLIOS, WALLETS, HAND BAGS AND
BRIEFCASES; CANVAS TOTE BAGS; LUGGAGE
AND DUFFLE BAGS, IN CLASS 18 (US. CLS. 1, 2,
3,22 AND 41).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: BEVERAGE MUGS; HOUSEHOLD GLOVES
FOR CAR MAINTENANCE, IN CLASS 21 (U.S. CLS.
2,13, 23, 29, 30, 33, 40 AND 50).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: STADIUM BLANKETS, IN CLASS 24 (U.S.
CLS. 42 AND 50).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: APPAREL, NAMELY SWEATER VESTS,
CAPS, VISORS, SWEATSHIRTS, WIND RESISTANT
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JACKETS, CAMP SHIRTS, WOVEN SHIRTS, SWEA-
TERS, T-SHIRTS, JACKETS, DENIM SHIRTS, TUR-
TLENECK SHIRTS, IN CLASS 25 (U.S. CLS. 22 AND
39).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

FOR: GOLF BAGS, GOLF CLUB COVERS, PLAS-
TIC TOY CARS FOR CHILDREN, SCALE MODEL
REPLICA CARS FOR COLLECTORS, IN CLASS 28
(U.S. CLS. 22, 23, 38 AND 50).

FIRST USE 12-31-1997; IN COMMERCE 12-31-1997.

OWNER OF U.S. REG. NOS. 906,525, 2,083,439 AND
OTHERS.

THE MARK CONSISTS OF FOUR INTERLOCK-
ING RINGS.

SER. NO. 78-339,523, FILED 12-11-2003.

GWEN STOKOLS, EXAMINING ATTORNEY
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Int, Cls.: 12 and 28

Prior U.S. Cls.: 19, 21, 22, 23, 31, 35, 38, 44 and 50

United States Patent and Trademark Office  Registered May 15, 2007

Reg. No. 3,241,273

TRADEMARK
PRINCIPAL REGISTER

QUATTRO

AUDI AG (FED REP GERMANY CORPORA-
TION)

85045

INGOLSTADT, FED REP GERMANY

FOR: METAL LICENSE PLATE FRAMES, METAL
PLAQUES FOR AFFIXING TO AUTOMOBILES, IN
CLASS 12 (U.S. CLS. 19, 21, 23, 31, 35 AND 44).

FIRST USE 12-31-2000; IN COMMERCE 12-31-2000.

FOR: CHILDREN'S RIDABLE TOY CARS, IN
CLASS 28 (U.S. CLS. 22, 23, 38 AND 50).

FIRST USE 12-31-1998; IN COMMERCE 12-31-1998.

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

THE FOREIGN WORDING IN THE MARK
TRANSLATES INTO ENGLISH AS FOUR.

SER. NO. 78-487,861, FILED 9-22-2004.

JAMES A. RAUEN, EXAMINING ATTORNEY
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Int, Cl.: 12

Prior U.S. Cls.: 19, 21, 23, 31, 35 and 44
Reg. No. 3,201,037

United States Patent and Trademark Office  Registered Jan. 23, 2007

TRADEMARK
PRINCIPAL REGISTER

AU_H%)I?).G. (FED REP GERMANY CORPORA- OWNER OF U.S. REG. NOS. 906,525 AND 2,987,328.

D-85045

INGOLSTADT, FED REP GERMANY THE MARK CONSISTS OF FOUR INTERLOCK-
ING RINGS.

FOR: AUTOMOBILES AND STRUCTURAL
PARTS THEREFOR, IN CLASS 12 (U.S. CLS. 19, 21, SER. NO. 78-740,119, FILED 10-25-2005.
23,31, 35 AND 44).

FIRST USE 1-22-1936; IN COMMERCE 1-22-1936. JENNIFER KRISP, EXAMINING ATTORNEY
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@x\'mﬁl

States of

Anited States Patent and Trademark Office IC‘?

Reg. No. 4,405,143
Registered Sep. 24, 2013

Int. Cls.: 4, 9, 12, 14, 16,
18,25, 27 and 28
TRADEMARK

PRINCIPAL REGISTER

Deputy Director of the United States Patent and Trademark Office

AUDIAG (FED REP GERMANY JOINT STOCK COMPANY)
85045 INGOLSTADT
FED REP GERMANY

FOR: INDUSTRIAL OILS AND GREASES; INDUSTRIAL LUBRICANTS; DUST ABSORBING,
WETTING, AND BINDING COMPOSITIONS; FUELS, NAMELY, MOTOR SPIRIT; ILLUMIN-
ANTS; CANDLES AND WICKS FOR LIGHTING, IN CLASS 4 (U.S. CLS. 1, 6 AND 15).

FOR: INTERACTIVE, COMPUTERIZED AUTOMOTIVE CONTROL SYSTEM FOR INTEG-
RATING, MANAGING AND PROVIDING DRIVER ACCESS TO FUNCTIONS OF AUTO-
MOBILE NAVIGATION SYSTEM, ENTERTAINMENT FEATURES, NAMELY, CD PLAYERS,
DVD PLAYERS, MP3 PLAYERS, TAPE PLAYERS AND RADIO, COMMUNICATIONS
EQUIPMENT, NAMELY, TELEPHONES, VEHICLE ENVIRONMENTAL INFORMATION
AND CONTROLS REGARDING HEATING AND COOLING AND AUTOMOBILE CONTROL
SYSTEMS, ALL INCORPORATED INTO A MOTOR VEHICLE; KEYLESS ENTRY SYSTEM
AND KEYLESS IGNITION SWITCH SYSTEM FORAUTOMOTIVE VEHICLES COMPRISED
OF A MICROPROCESSOR, ELECTRONIC SIGNAL RECEIVER, AND KEYFOB WITH
ELECTRONIC SIGNAL TRANSPONDER; DIGITAL SWITCHING SYSTEMS COMPRISED
OF INTERCONNECTED ELECTROMECHANICAL AND SOLID-STATE POWER MANAGE-
MENT ENCLOSURES WITH STANDARD AND CUSTOM KEYPADS FOR USER REMOTE
CONTROL, THE FOREGOING FOR USE ON AUTOMOTIVE VEHICLE DASHBOARDS;
DASHBOARD CRUISE CONTROLS AND TACHOMETERS FOR MOTOR VEHICLES, IN
CLASS 9 (US. CLS. 21, 23, 26, 36 AND 38).

FOR: MOTOR VEHICLES, NAMELY, AUTOMOBILES, TRUCKS, VANS, SPORT UTILITY
VEHICLES AND STRUCTURAL PARTS THEREFOR, IN CLASS 12 (U.S. CLS. 19, 21, 23, 31,
35 AND 44).

FOR: WATCHES, WRISTWATCHES, MECHANICAL WATCHES, CHRONOMETERS, IN
CLASS 14 (U.S. CLS. 2, 27, 28 AND 50).

FOR: WALL CALENDARS AND PRINTED INSTRUCTIONAL AND TEACHING MATERIAL
IN THE FIELD OF AUTOMOTIVE MAINTENANCE, REPAIR AND SERVICING AND
VEHICLE OPERATION, IN CLASS 16 (U.S. CLS. 2, 5, 22, 23,29, 37, 38 AND 50).

FOR: LEATHER AND IMITATIONS OF LEATHER, AND GOODS MADE OF THESE MATER-
IALS,NAMELY, KEY CHAINS, KEY CASES, GARMENT BAGS, SPORTS BAGS, GENERAL
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Reg. No. 4,405,143 PURPOSE TROLLEY BAGS; ANIMAL SKINS AND HIDES; TRUNKS AND TRAVELLING
BAGS; UMBRELLAS; PARASOLS AND WALKING STICKS; WHIPS; HARNESSES AND
SADDLERY, IN CLASS 18 (U.S. CLS. 1,2, 3,22 AND 41).

FOR: CLOTHING, NAMELY, T-SHIRTS, SHIRTS, POLO SHIRTS, JACKETS, CAPS AND
HATS AND FOOTWEAR, IN CLASS 25 (U.S. CLS. 22 AND 39).

FOR: AUTOMOBILE FLOOR MATS, IN CLASS 27 (U.S. CLS. 19, 20, 37, 42 AND 50).

FOR: MODEL CARS AND TOY CARS, IN CLASS 28 (U.S. CLS. 22, 23, 38 AND 50).

THE MARK CONSISTS OF A STYLIZED "S" WHICH PARTIALLY OVERLAPS WITH A
SLANTED RECTANGLE ON THE LEFT. BOTH THE "S" AND THE BORDER OF THE
RECTANGLE ARE SHADED TO INDICATE A METALLIC SHEEN.

PRIORITY DATE OF 11-22-2011 IS CLAIMED.

OWNER OF INTERNATIONAL REGISTRATION 1129629 DATED 3-13-2012, EXPIRES 3-13-
2022.

SER. NO. 79-118,041, FILED 3-13-2012.

CAITLIN WATTS-FITZGERALD, EXAMINING ATTORNEY

Page: 2 /RN # 4,405,143
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REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date. *

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

The United States Patent and Trademark Office (USPTO) will NOT send you any future notice or
reminder of these filing requirements.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the USPTO. The time periods for filing are
based on the U.S. registration date (not the international registration date). The deadlines and grace periods
for the Declarations of Use (or Excusable Nonuse) are identical to those for nationally issued registrations.
See 15U.8.C. §§1058, 1141k. However, owners of international registrations do not file renewal applications
at the USPTO. Instead, the holder must file a renewal of the underlying international registration at the
International Bureau of the World Intellectual Property Organization, under Article 7 of the Madrid Protocol,
before the expiration of each ten-year term of protection, calculated from the date of the international
registration. See 15 U.S.C. §1141j. For more information and renewal forms for the international registration,
see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http://www.uspto.gov.

Page: 3 /RN # 4,405,143
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nited

States of Amepy,,

Anited States Patent and Trademark Office (?

AUDI

Reg. No. 4,995,364
Registered July 12, 2016
Int. Cls.: 9,12, 14,16, 18,
2§5,27,28 and 37
TRADEMARK

SERVICE MARK
PRINCIPAL REGISTER

N csette X Lo

Director of the United States
Patent and Trademark Office

AUDI AG (FED REP GERMANY JOINT STOCK COMPANY)
85045 INGOLSTADT
FED REP GERMANY

FOR: CAR RADIOS, CALCULATING MACHINES FOR MOTOR CARS, SPECTACLES, SKI
GOGGLES, SOUND OR IMAGE MEDIA, RECORDED OR NOT, NAMELY, VIDEO DISCS,
AUDIO CASSETTES AND AUDIO AND VIDEO TAPES FEATURING INSTRUCTIONAL
AUTOMOTIVE REPAIR INFORMATION AND INSTRUCTIONAL INFORMATION ABOUT
HOW TO OBTAIN INFORMATION REGARDING REAL TIME TRAFFIC JAMS AND THE
STATUS OF AUTOMOTIVE NAVIGATION SYSTEMS; APPARATUS FOR RECORDING,
TRANSMITTING AND REPRODUCING SOUND OR IMAGES, IN CLASS 9 (US. CLS. 21,
23,26,36 AND 38).

FOR: AUTOMOBILES; MOTORS FOR LAND VEHICLES, IN CLASS 12 (U.S. CLS. 19, 21,
23,31, 35 AND 44).

FOR: JEWELLERY, HOROLOGICAL AND CHRONOMETRIC INSTRUMENTS, NAMELY,
WATCHES; KEY RINGS OF PRECIOUS METAL, IN CLASS 14 (U.S. CLS. 2, 27, 28 AND 50).

FOR: MAGAZINES AND BOOKLETS FEATURING TECHNICAL INFORMATION CONCERN-
ING CAR MAINTENANCE, CAR INFORMATION; STICKERS, IN CLASS 16 (U.S. CLS. 2,5,
22,23,29,37,38 AND 50).

FOR: TRUNKS AND SUITCASES; UMBRELLAS; LEATHER AND IMITATION LEATHER
GOODS, NAMELY, PURSES, WALLETS, RUCKSACKS , IN CLASS 18 (USS. CLS. 1, 2, 3, 22
AND 41).

FOR: SPECIAL CLOTHING FOR RALLY PILOTS, NAMELY, PROTECTIVE CLOTHING
MADE WITH FLAMEPROOF MATERIALS, ONLY DISTRIBUTED IN SHOP SPECIALIZING
IN MOTORCYCLE SPORTS AND RALLIES, INCLUDING BOOTS AND SHOES, IN CLASS
25 (U.S. CLS. 22 AND 39).

FOR: CAR FLOOR MATS, IN CLASS 27 (U.S. CLS. 19, 20, 37, 42 AND 50).

FOR: MODEL CARS, GYMNASTIC AND SPORTING APPARATUS, NAMELY GOLF CLUBS,
GOLF CLUB BAGS, IN CLASS 28 (U.S. CLS. 22, 23, 38 AND 50).
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Reg. No. 4,995,364 FOR: MOTOR VEHICLE MAINTENANCE, REPAIR AND SERVICING, IN CLASS 37 (US.
CLS. 100, 103 AND 106).

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF INTERNATIONAL REGISTRATION 0716147 DATED 3-12-1999, EXPIRES 3-12-
2019.

SER. NO. 79-170,331, FILED 5-27-2015.

KATHLEEN M. VANSTON, EXAMINING ATTORNEY

Page: 2 /RN # 4,995,364
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REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office
(USPTO). The time periods for filing are based on the U.S. registration date (not the international registration
date). The deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.S.C. §§1058, 1141k. However, owners of international
registrations do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Organization,
under Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated
from the date of the international registration. See 15 U.S.C. §1141j. For more information and renewal
forms for the international registration, see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http://www.uspto.gov.

NOTE: A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e-mail communication and maintain a current e-mail address with the
USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 3 /RN # 4,995,364
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1o States of myp,.,
M“‘t United States Patent and Trabemark @:Z;terlta

Reg. No. 4,284,786 AUDI AG (FED REP GERMANY CORPORATION)
85045
Registered Feb. 5,2013 NGOLSTADT, FED REP GERMANY

Int. Cls.: 12, 35 and 37 FOR: (BASED ON 44(E)) VEHICLES AND THEIR STRUCTURAL PARTS, IN CLASS 12 (U.S.
CLS. 19, 21,23, 31, 35 AND 44).

TRADEMARK FOR: (BASED ON USE IN COMMERCE) RETAIL STORE SERVICES FEATURING AUTO-
MOBILES, AUTOMOBILE PARTS AND ACCESSORIES; DEALERSHIPS IN THE FIELD OF

SERVICE MARK AUTOMOBILES, IN CLASS 35 (U.S. CLS. 100, 101 AND 102).

PRINCIPAL REGISTER FIRST USE 4-30-2012; IN COMMERCE 4-30-2012.

FOR: (BASED ON 44(E)) REPAIR, MAINTENANCE AND SERVICING OF VEHICLES, IN
CLASS 37 (U.S. CLS. 100, 103 AND 106).

PRIORITY CLAIMED UNDER SEC. 44(D) ON FED REP GERMANY APPLICATION NO.
302011030104, FILED 5-31-2011, REG. NO. 302011030104, DATED 8-11-2011, EXPIRES 5-
31-2021.

THE MARK CONSISTS OF FOUR INTERLOCKING RINGS HORIZONTALLY PLACED AND
APPEARING ABOVE THE WORD "AUDI".

SER. NO. 85-466,938, FILED 11-8-2011.

AMY KELLY, EXAMINING ATTORNEY

Acting Director of the United States Patent and Trademark Office



Case: 1:25-cv-06407 Document #: 1-1 Filed: 06/09/25 Page 18 of 22 PagelD #:33

REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date. *

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

The United States Patent and Trademark Office (USPTO) will NOT send you any future notice or
reminder of these filing requirements.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the USPTO. The time periods for filing are
based on the U.S. registration date (not the international registration date). The deadlines and grace periods
for the Declarations of Use (or Excusable Nonuse) are identical to those for nationally issued registrations.
See 15U.8.C. §§1058, 1141k. However, owners of international registrations do not file renewal applications
at the USPTO. Instead, the holder must file a renewal of the underlying international registration at the
International Bureau of the World Intellectual Property Organization, under Article 7 of the Madrid Protocol,
before the expiration of each ten-year term of protection, calculated from the date of the international
registration. See 15 U.S.C. §1141j. For more information and renewal forms for the international registration,
see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http://www.uspto.gov.

Page: 2 /RN # 4,284,786
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Eited States of Anyp,

United States Patent and Trabemark Office tt&

Reg. No. 5,457,305
Registered May 01, 2018
Int. Cl.: 6, 12
Trademark

Principal Register

bl e
Director of the United States
Patent and Trademark Office

Audi AG (GERMANY CORPORATION)
85045
Ingolstadt, FED REP GERMANY

CLASS 6: Goods of metal, namely, badges for vehicles

CLASS 12: Land vehicles, namely, automobiles and their structural parts; radiator grilles;
non-metal emblems for vehicles, namely, automotive hood ornaments, insignia for vehicles
and automotive exterior metal decorative trim

PRIORITY CLAIMED UNDER SEC. 44(D) ON GERMANY APPLICATION NO.
302017003592, FILED 02-13-2017, REG. NO. 302017003592, DATED 02-13-2017,
EXPIRES 02-28-2027

The mark consists of the letters "R" and "S" in block capitalized letters, outlined, with the
letter "R" interposed over arectangular block, double-outlined.

SER. NO. 87-509,102, FILED 06-28-2017
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REQUIREMENTSTO MAINTAIN YOUR FEDERAL TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTSBELOW DURING THE SPECIFIED TIME PERIODS.

Requirementsin theFirst Ten Years*
What and When to File:

« First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the 5th and 6th
years after the registration date. See 15 U.S.C. 881058, 1141k. If the declaration isaccepted, the
registration will continue in force for the remainder of the ten-year period, calculated from the registration
date, unless cancelled by an order of the Commissioner for Trademarks or afederal court.

o Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an Application
for Renewal between the 9th and 10th years after the registration date.* See 15 U.S.C. §1059.

Requirementsin Successive Ten-Year Periods*
What and When to File:

e You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewa
between every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above with
the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with an
extension of protection to the United States under the Madrid Protocol must timely file the Declarations of Use
(or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office (USPTO).
The time periods for filing are based on the U.S. registration date (not the international registration date). The
deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to those for
nationally issued registrations. See 15 U.S.C. 881058, 1141k. However, owners of internationa registrations
do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the underlying
international registration at the International Bureau of the World Intellectual Property Organization, under
Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated from the
date of the international registration. See 15 U.S.C. §1141j. For more information and renewal forms for the
international registration, see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documentsr efer enced above onlineat h
ttp://www.uspto.gov.

NOTE: A courtesy email reminder of USPTO maintenance filing deadlines will be sent to trademark
owner s’holders who authorize e-mail communication and maintain a current e-mail address with the
USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 2 of 2/ RN # 5457305
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nited States of Quyp,.

United States Patent and Trabemark Office tt&

Reg. No. 5,093,264
Registered Dec. 06, 2016
Int. Cl.: 11, 35

Service Mark
Trademark

Principal Register

Tttty ¥ Zo

Director of the United States
Patent and Trademark Office

Audi

AUDI AG (GERMANY JOINT STOCK COMPANY)
85045 Ingol stadt
FED REP GERMANY

CLASS 11: Lighting apparatus for vehicles; lighting apparatus, namely, lighting fixtures and
lighting install ations

CLASS 35: Advertising, business management

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY
PARTICULAR FONT STYLE, SIZE OR COLOR

OWNER OF INTERNATIONAL REGISTRATION 1095393 DATED 06-16-2011,
EXPIRES 06-16-2021

SER. NO. 79-170,349, FILED 05-27-2015
KATHLEEN MARY VANSTON, EXAMINING ATTORNEY
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REQUIREMENTSTO MAINTAIN YOUR FEDERAL TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTSBELOW DURING THE SPECIFIED TIME PERIODS.

Requirementsin theFirst Ten Years*
What and When to File:

« First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the 5th and 6th
years after the registration date. See 15 U.S.C. 881058, 1141k. If the declaration isaccepted, the
registration will continue in force for the remainder of the ten-year period, calculated from the registration
date, unless cancelled by an order of the Commissioner for Trademarks or afederal court.

o Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an Application
for Renewal between the 9th and 10th years after the registration date.* See 15 U.S.C. §1059.

Requirementsin Successive Ten-Year Periods*
What and When to File:

e You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewa
between every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above with
the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with an
extension of protection to the United States under the Madrid Protocol must timely file the Declarations of Use
(or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office (USPTO).
The time periods for filing are based on the U.S. registration date (not the international registration date). The
deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to those for
nationally issued registrations. See 15 U.S.C. 881058, 1141k. However, owners of internationa registrations
do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the underlying
international registration at the International Bureau of the World Intellectual Property Organization, under
Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated from the
date of the international registration. See 15 U.S.C. §1141j. For more information and renewal forms for the
international registration, see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documentsr efer enced above onlineat h
ttp://www.uspto.gov.

NOTE: A courtesy email reminder of USPTO maintenance filing deadlines will be sent to trademark
owner s’holders who authorize e-mail communication and maintain a current e-mail address with the
USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.
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